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The 21st century is the era of knowledge economy in that the industry with 
knowledge as the core has been developing rapidly. The development scale and level 
of cultural creative industry which depends on knowledge, culture, new technologies 
and new modes are becoming one of the important symbols of the overall 
competitiveness for a country or region. Meanwhile, the transformation of economic 
growth pattern through the development of creative industry has also become an 
important strategic initiative generally taken by developed countries and regions. In 
the developed countries and regions where the cultural creative industry becomes 
increasing mature, the development model of cultural creative industry cluster has 
been mostly dominated by the style of cluster development. Some advantages like 
production cost reduction, innovation cycle shorten, innovation ability upgrading, etc. 
brought by the cluster have great influence on promoting the healthy and sustainable 
development of industries. The cultural creative industry cluster has attracted wide 
attention of scholars at home and abroad and it has become a hot topic in the field of 
academic research. 
 
Because the cultural creative industry cluster is still in the formative stage, how 
to promote the development of cultural creative industry cluster is still on the level of 
theoretical analysis and case studies, which cannot provide substantive significance 
for government’s policy-making. Based on the literature review, some relevant 
concepts with cultural creative industry will be systemized and its development 
process in China will be outlined. Then the evolutionary mechanism of cultural 
creative industry cluster will be studied, focusing more on the action mechanism of 
cluster innovation for the development of cultural creative industry cluster. Besides, 
















theoretically. Then, the theoretical model of cultural creative industry cluster will be 
established based on the knowledge distribution theory and the complex adaptive 
system theory and combined with structure characteristics of cluster network and the 
knowledge distribution and the impact of innovation on the development of cultural 
creative industry cluster will be studied by using the numerical simulation method. 
Finally, some policy proposals for developing the cultural creative industry will be 
investigated. 
 
In this paper, the interaction mechanism of cultural innovation and cluster 
development will be analyzed by using the method of literature review, establishment 
of the theoretical framework combined with computer simulation, thus optimizing the 
innovation policy to achieve the healthy development of cultural creative industry. 
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（United Nations Conference on Trade and Development，以下简称 UNCTAD）的
《Creative Economy Report 2010》的统计，2002 年全球的文化创意产业出口金额
为 2671.75 亿美元（由 2049.48 亿美元的创意产品和 622.27 亿美元的创意服务组
成），至 2008 增长为 5920.79 亿美元（由 4069.92 亿美元的创意产品和 1850.87
亿美元的创意服务组成），2003 至 2008 年间的平均年增长率达到 14.4%（其中创
意产品的增长率为 11.5%，创意服务的增长率为 17.1%）。中国作为最大的发展
中国家，文化创意产业的发展与发达国家和地区有一定的差距，2002 创新产品





展空间，是中国经济逐步实现转型的关键产业之一。再看，2008 年至 2011 年中
国文化创意产业的规模与增长率，三年的平均增长率为 26%④，比同期的 GDP
增长率高出 16 个百分点左右。 
文化创意产业是中国经济发展转型的重要产业，是提升中国综合国力的一个
重要的因素。为深化文化体制改革，为文化创意产业发展创造基础环境，中国政
                                                 
① Creative Economy Report 2010. 联合国发展和贸易会议的“创意经济报告”每两年发布一次，2010 年的
报告为最新版，数据截止于 2008 年。 
② 根据《Creative Economy Report 2010》的报告数据计算所得。 
③ 同上。 


















中国文化创意产业的发展。2011 年 10 月，十七届六中全会通过重要决定进一步
明确把文化创新产业培育成国民经济的支柱性产业，提出了文化创意产业的发展
思路：要构建结构合理、门类齐全、科技含量高、富有创新、竞争力强的现代文
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